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CTATUCTHUYECKAS KOMUCCHUS u EBPOIEMCKA S 9KOHOMUYECKA I KOMUCCHS
KOH®EPEHIINS EBPOITEMCKNX CTATUCTHUKOB

IIaTpecsT nepBas ceccus

(Kenena, [IBeitapust, 10-12 urons 2003 rozga)

JTOKJIAZL O PABOTE OKTSABPHCKOM (2002 TOJIA) PABOUEW CECCUH
EQK OOH 110 PACITPOCTPAHEHHUIO CTATUCTHYECKHUX JAHHbBIX
YEPE3 CPEJICTBA MACCOBOM HH®OPMAIIMU

3anucka, MOArOTOBICHHAsI CEKpETapuaToOM

1.  PabGouas ceccus EOK OOH cocrosumace 28-30 oxTsa6ps 2002 rona B JKenere. B ee pabdote
MPUHSUIA yyacTue npencraBurenu bensrun, Benrpun, ['epmanuu, lanuu, U3panns, Upnanauu,
Wranun, Kanansl, Kunpa, Jlareuu, JIutesl, Hoperun, Poccutickoit @enepanuu, Pymbianm,
Coenunennoro KoposnectBa, Coequnennsix [lITatoB AMepuku, @unnsaanu, Yemckon
PecnyOommmku, Beiapun, [lBeruu u Octonnu. Ha ceccuu Takxke NpUCYTCTBOBAIN
npeacraButenn CTaTuCTHYECKOTO yrpasieHus EBporneiickux coobmects (EBpocTaTa) u
MexnayHnapoanoi opranuzaruu Tpyaa (MOT).

2. YYacTHUKH YTBEPAWJIH MOBECTKY JTHS.

3. O6s3annoctu [Ipeacenarens ucnonnsuia r-xa Bukropus Kpomnron (Kanana), a
samectutens [Ipencenarens - r-xa Amkena Hladhd (I'epmanus).

GE.02-33386 (R) 210103 210103
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OPT'AHM3AILIUSA PABOTBI CECCUH
4. Ha ceccun 6bu1H 00CYKACHBI CIAEAYIOIINE OCHOBHBIE TEMBI:

1) paccMoTtpenue npoekTa "CTaTuCTHKA B CPEICTBAX MACCOBON MH(OPMALIUH -
PykoBOACTBO 110 HAMJTy4YILIEH ITPAKTUKE B3aUMOJCUCTBUSA CTATUCTUYECKUX

yIIpaBJIEHUI CO cpecCTBAaMH MaccoBOM nHpopMmaru'";
i) METO/bI, MOJUTHKA U IPUEMBbI PaCIPOCTPAHEHUS CTATUCTHYECKON MH(POPMALIUY;

iii) UCTIOJIb30BaHUE HOBBIX ayTHOBHU3YaIbHBIX, 3JICKTPOHHBIX M TUIOTPAadCKUX
TEXHOJIOTUH [T pacIipOCTPAHEHUS CTATUCTHUECKUX JAaHHBIX Yepe3 CpesICTBa
MaccoBOi MHGOPMAITUH.

5. OOGs3aHHOCTH PYKOBOAUTEINEH 00CYKICHHS UCTIOTHSIIN CICAYIOIINE YIaCTHUKH:

Tema ii) - r-xa SAane Hatan (M3pawnis), Tema iii) - r-H Jleon Dctepropa (danus). 3a pemakuuto
rnaB PykoBojcTBa oTBeuanu cieayromue auna: ['nasa 2 - Bukropust Kpomnron (Kanazga),
I'maa 3 - Mapk [le6romep (benbrus), ['nasa 4 - [1ep-Oke brnanx (IlIBeuus), ['masa 5 - Konun
bnecctunr u Mapusn 3eiiull (Coenunennsie Lltater Amepuknu), I'nasa 6 - [lelisun Mapaep
(Coenunennoe KoponesctBo), ['naBa 7 - Jlaepn Kosnuns (Coenunennsie llltater AMepukn).

6. YYacTHUKY MPUHSUTA PEIICHUE AaTh MyOIUKaIlMy ClIeAytoliee Ha3BaHue:
"B3aumoieiicTBIE CO CpeICTBAMH MAacCOBOM MH(OpMAIHK: PYKOBOACTBO JJISI CTATUCTHUECKUX
opranm3aiuii”". PykoBoaCTBO OyJeT MOATOTOBIEHO B IBYX (hopMaTax:

- KpaTKasd rnevyaTHas BEpCUa ¢ U3JI02KCHUCM OCHOBHBIX BOIIPOCOB, KOTOPBIC

HGO6XOI[I/IMO YUUTBHIBATH IPH BBIIIOJIHCHUN KOHKPCTHBIX 3a/1a4;

- pacmupeHHas Bepcus (TUIIePTEKCTOBast) B ceTH IHTepHET, COOTBETCTBYIOIIAS T10
CBOCH CTPYKTYpE KpaTKOW BEPCHUH, OJTHAKO BKIFOYAIOMIas B ce0s1 O0bInii 00beM
MOSICHUTETTLHOTO TEKCTa, CCHUIKHU, HAIIMOHAIBHBIE IPUMEPHI U IPYTOi TIOJIE3HBIN
MaTepual.

PykoBoacTBO OyeT MOAroTOBIEHO Ha aHTIIMHCKOM si3bIke. O/IHAKO CTaTHCTUYECKUE
yIIpaBJIEHUS] MOTYT PaCCMOTPETH BOIPOC O MEPEBOE KPaTKOW BEPCUU HAa CBOU HALIMOHAJIHHBIE
S3bIKU. PyKOBOJICTBO OyzeT copepkaTh HHIACKC sl 00JerdyeHns NoucKa HHPOpMaLnu.
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7. YYacTHUKH CECCHUHU PEKOMEHJO0BAJIM CO3/IaTh 1IEJIEBYIO TPYIITY JAJIsl 3aBEPIICHUS
MOJATOTOBKU PYKOBOJICTBA. ['OTOBHOCTB MPHUHSATH y4acTHe B pabOTE ITOM IEJIEBON TPYIIITHI
BbIpa3uiu cienytontue auma: Bukrtopus Kpomnron (Ctatuctudeckoe ynpasienue Kanampn),
Amxena Hladd (DenepatuBHOE cTaTucTHYecKOE yripaBieHnue ['epmannn), S>mp Haran
(UentpanbHoe 6topo cratuctuku Mzpaums), Mapk Jle6romep (CtaTucTuueckoe yrnpaBieHUE
benbrun), Ilep-Oxe banax (Cratuctuueckoe ynpasienue [lIseunn), Konun brneccunr
(Ynpasnenue nnpopmanuu no suepreruke CILIA), Mapusn 3eiiBur (bropo cratuctuku
npasocynus CIIIA), eiisuag Mapaep (YnpasiieHne HalluOHaIbHON CTaTUCTUKN COETMHEHHOTO
Koponesctsa), Jlacno Xonka (LleHTpanbHoe cratuctuueckoe ynpasienue Benrpun), Jlapepn
Konun3s (bropo nepenuceii CIIIA), Cepreit Konecunkon (I'ocynapcTBeHHbI KOMUTET
Poccuiickoit @enepannu no craTucTuke). JlesaTenbHOCTh LENeBOM rpynIbl OyaeT
OCYILECTBIISATHCS C UCTIOIB30BAHUEM 3JIEKTPOHHOM MOYTHI M TEIEKOH(PEPEHIIHIA, B CBSI3U C YeM
OTIaJaeT HEOOXOAUMOCTH B IIFOOBIX Toe3akax. Oxumaercs, 4To PykoBocTBO OymeT 3aBepiieHo
u ony6sinkoBaHo K Mapty 2003 rona.

8.  YyacTHHKH ceccuH 00cyanian OyayIyto paboTy B 001aCTH pacpoCTpaHEHHUs
CTaTUCTHUYECKUX MaTepHaJIOB Yepe3 CpeacTBa MaccoBoi nHpopmanuu. bbuia cozmana
PYKOBOJIAIIIAS TPYIIIA A 00CYKISCHHSI BOZMOKHBIX OyIyIIHX MaT€pHajIoB IPYIIIBI U CIIOCOOOB
HOJATOTOBKU ATHX MaTepuanoB. ['OTOBHOCTh NPUHSATH yU4acTHE B pabOTE PYKOBOJAALICH IPYIIITBI
BbIpa3wiu cienyoomue auna: Bukropus Kpomnron (Cratuctuueckoe ynpasinenne Kanasei),
HeriBun Mapaep (Ynpasnenue HaruoHasibHoU ctatuctuku CoenunenHoro Koponesctsa), S3mib
Haran (LlenTpanbsHoe Otopo cratuctuku M3pawis), Auapeit Macnsinenko (I'ocynapcTBeHHBIN
komuteT Poccuiickoit denepanuu no cratuctuke), Amxena Hladd (DeneparuBHoe
cTaTucTHYECKOe yrpasieHue I'epmanun), SAu Tydek (Uemickoe craTucTUYeCKoe ypaBiIeHUE),
Aynopone Muckunuene (Cratuctuueckoe ynpasieHue JIMTBbI). YUaCTHUKU CECCUU OTMETUIIN
11eJ1IecO00Pa3HOCTh YUaCTHs B PYKOBOIAIICH TPYIIe Takke npeactaBuTens CoeMHEHHBIX
[IITaToB AMEpPUKH, KaHAUAATYPY KOTOPOIO IPEICTOUT ONPEAEIUTD.

9.  YuyactHuku paboueil ceccun 6bUTM TPOUH(DOPMUPOBAHBI O TPEATIOKEHUH, KOTOPOE OBLIO
npencrasieHo CratuctuueckuM ynpasiaeHueM Hopsernn nu CTaTUCTHUECKUM YIIPABIEHUEM
Kananel npu nogaep:xxke Cratuctuueckoro ynpasieHueM llIBenny n KoTopoe npeycMaTpuBacT
Hayano 00CYXJICHHsI KOHIIETIINU PAaCIPOCTPAHEHUS CTATUCTUYECKUX KOMMEHTApHUEB:
UCIIOJIb30BAHUE CIIOB JJIsl TOSICHEHHS TU(P. YUYaCTHUKU PEKOMEHJIOBAIIM CO31aTh
PYKOBOJISIIYIO TPYIITY C IENbI0 MOJATOTOBKU MPEATIOKEHHU 00 OpraHU3aIiy COBELIaHUS IS
o0CyX/1eHus 3TOI TeMbl. [ '0TOBHOCTbH MPUHATH YU4aCTHE B JAHHOW TPYIIE BHIPA3HIN
cienytomue crpansl: Benrpus, lanus, Utanus, Kanana, Hopserus, Poccust, Pymbiaus,
Coenunennoe Kopoinesctso, IIBeiinapus u [lsenus.



CES/2003/23
page 4

10. Y4acTHUKH NOJYEPKHYIIH BBITOJIBI PA3BUTHS MEXTYHAPOAHOTO COTPYTHHYECTBA B
JEeSITeTTLHOCTH, KaCaroIIeHCsl pacpOCTPpaHEHHsI, OCBEIICHHS U TIPOTIaraH bl CTATUCTHYECKON
nHpopmaIuu.

11. Ha 3akmo4nTenbHOM 3aceJaHUM YYaCTHUKU YTBEPIWIN AOKIa] 0 pabote ceccun. Jpyrue
BBIBO/JIbI, CICJIaHHbIE YYaCTHUKAMM B XOJI€ CECCUU, IPUBOATCS B PUIOKEHUH K HACTOSIIEMY

JOoKJIaay (TOJBKO HA aHTJIMICKOM SI3BIKE).
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ANNEX

SUMMARY OF THE MAIN CONCLUSIONS REACHED AT THE WORK SESSION

Session A: Review of the draft Handbook on best practices for statistical offices in dealing with the
media

Working Papers number 2,3,4,5,6,7.

1. Tt was decided that the publication will be called Communicating with the Media: a Guide for
Statistical Organizations. The meeting discussed the content and structure of the Guide, as well as its
format and the procedures for finalizing the material after the meeting. The discussion was based on the
draft prepared by Laszlo Holka (Hungarian Central Statistical Office) and the revision of chapters done
by a Steering Group consisting of Victoria Crompton (Statistics Canada), Marc Debusschere (Statistics
Belgium), Per-Ake Bladh (Statistics Sweden), Colleen Blessing (U.S. Energy Information
Administration), Marianne Zawitz (U.S. Bureau of Justice Statistics), David Marder (Office for National
Statistics, U.K.) and LaVerne Collins (U.S. Census Bureau).

2. There was general agreement that the Guide would be useful for improving statistical data
dissemination to media in the ECE region and outside. On the one hand, it would serve as a reference
guide for less advanced statistical agencies, and on the other hand, as an inventory of accumulated
experience in the more advanced agencies. The target user group are the newcomers to media relations
work, as well as more experienced staff. It can also provide information to the management of statistical
offices helping to plan the work of dissemination and press departments.

3. It was agreed that the language of the Guide should be clear and simple, and the titles should be short
and define the content clearly. The Guide should focus on the specific needs of media and convey to
statisticians an understanding of the way the journalists work. The format of the Guide will be twofold:

a) A short printed version in A5 format (about 30-60 pages) summarizing the points to keep in
mind when carrying out a specific task. The text of this part will be concise and with short
paragraphs listing briefly the key issues. The short version will focus on issues related to
media.

b) An extended version (hypertext) on the Web following the same structure as the short
version, with more elaborated text on topics (dos and don’ts, pros and cons, etc.), including
country examples and links to other useful information. Some topics that are not exclusively
dealing with the media (e.g., branding, corporate identity, increasing statistical literacy) will
still be available in the extended version. The short printed version will contain references to
the hypertext-version.

4. The Guide will include an index to facilitate finding information. The Guide will be
produced in English but the national statistical offices might consider translating the short
version into their national language.
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5. For these parts in the Guide where no or very little material is available from the previous work
sessions, the Chapter coordinators are asked to formulate a short text to explain the problem. These issues
are also highlighted as potential topics for future work of the group.

6. The meeting agreed on the structure of the Guide as follows:

L Introduction
1L Objectives, principles and management issues
1. Organizational matters
IV. Methods and tools
V. Web-based dissemination to the media
VL Training of journalists and statisticians
VIL Media crises

7. A proposal was made to move the chapter dealing with organizational matters after chapter V. The
Task Force will decide on the final order of Chapters when all the updated texts are ready.

8. The introduction should be fairly short (about one page) and give an overview of the content of the
Guide, its target audience and how to use the material.

9. Chapter II: Objectives, principles and management issues. Victoria Crompton (Statistics Canada)
presented the revision of chapter II. It was agreed that the word ‘media’ should be clearly defined, and
distinction should be made between different groups of media, such as television, newspapers, news
agencies, general or specialized media, electronic or print media, local or national media, etc.

10. It was recommended to highlight in the dissemination principles that the national statistical offices
(NSOs) are important, relevant and vital to the country. The focus should be on user-friendly
dissemination towards media, that is, on the objectives of dissemination that are specific to the media
(such as timeliness, newsworthiness, etc.). The importance was stressed of building the relationship with
the media to achieve effectively these objectives. The chapter might also touch upon the coordination of
dissemination to media with dissemination to the general public without the mediation of journalists
(e.g. via websites).

11. There was general agreement that the issues of branding and corporate identity will not be included in
the short version of the Guide. However, these materials will be available in the extended version on the
website.

12. It was noted that the information on pricing practices in NSOs concerning products disseminated to
the media requires updating. To this end, the UNECE will send out to the meeting participants once again
the questionnaire on pricing that was used for the 1999 survey.

13. It was decided to move the topic ‘dealing with authorities’ (linked also to the problem of
independence of statistics) from chapter III to this chapter. The question of who decides what and when to
release to the media is a management issue and concerns the integrity of the press office. The Russian
Federation promised to contribute to this section.

14. Chapter III: Organizational matters. March Debusschere (Statistics Belgium) presented the
revision of the chapter. There should be a clear distinction between the management issues (Chapter II),
organizational issues (Chapter III) and methods (Chapter IV). Therefore, this chapter should include
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answers to the ‘what” and ‘why’ of organizational issues, but not the operational aspects. Useful material
and country examples for this chapter can be found in the papers considered during the session ‘Methods,
policies and techniques of statistical dissemination’ of the meeting.

15. The section III.1 ‘Data types, formats and dissemination strategies’ will cover also the issues to be
considered when choosing between print and electronic products. Which is the best format depends on the
data type and the dissemination strategies to different kinds of users. The chapter V “Web-based
dissemination” will deal with the problems occurring when the choice for electronic dissemination via the
Web has already been made.

16. The meeting noted that the relations between media services and the ‘back-office’ is an important
topic belonging to this chapter. This concerns the organization of work of the different units and
databases in the statistical office in order to provide a fast and accurate response to the demands of media.
The position and responsibilities of the press department and the organization of communication with the
media in statistical offices should be also covered here.

17. There is a possible overlap between this chapter and the chapter on media crises. It was agreed that
there can be some overlap considering the same things from different angles but repetition should be
avoided. Instead, reference can be made to other parts of the Guide. The topics on handling media crises
and dealing with negative press coverage will remain in a separate chapter. However, the organizational
issues related to promoting key statistical releases covered in chapter VII should be incorporated into
chapter IIL.

18. Angela Schaff (Germany) agreed to supervise the finalization of chapter III with the assistance and
input from Marc Debusschere (Belgium) and Yael Nathan (Israel). Marc will update the chapter
according to comments made at the meeting and then transfer the work to Angela.

19. Chapter IV: Methods and tools. Per-Ake Bladh (Statistics Sweden) presented the revision of the
Chapter by outlining its four main issues. These are:

a) how to obtain more publicity;

b) news releases, who should write, how to write, how to disseminate;

c) positive and negative experiences with embargos and lock-ups;

d) who is to be the spokesperson.

20. This chapter will contain the ‘how’ of the operational issues in communicating with the media.
Useful information on methods and tools can be taken also from Chapter VII presented by the U.S.
Census Bureau.

21. It should be clearly defined what is meant by a press release and a news release, including electronic
press release. The practices vary between countries. Not all released data merits a press release and some
statistical offices do not have good experience with news releases. To address this issue, for example,
Statistics Canada makes a distinction between major and minor releases. Donato Speroni (Italy) agreed to
contribute explaining the needs for different kinds of press and news releases depending on the type of
media (e.g. general and specialised newspapers, financial agencies, news agencies, etc.).
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22. The scheduling of press releases was discussed. The Guide could include a brief summary of issues to
consider when thinking about the timing of releases, for example, taking into account the opening of
financial markets, periods when newspapers have little other material and the probability of getting media
coverage is higher (e.g. on Sundays). When the news releases are issued, the access to persons who could
provide more information and explanations should also be guaranteed.

23. The issue of how to write press releases was discussed at length. Participants agreed that it is worth
highlighting in the Guide the different ways in which NSOs prepare releases. A good principle to always
keep in mind is KISS: Keep It Short and Simple. Examples of different practices concerning the
formulation of titles, referring to persons (using direct speech, quoting statistical office’s staff, etc.) could
be given in the Guide. There should be a warning about the implications of a journalistic title: creating
‘snappy’ titles can possibly distort coverage in the media. However, a ‘hook’ for the story is often
required to attract the attention of journalists. Marc Debusschere promised to provide examples for that.
Canada, Denmark, Finland, the Netherlands, Sweden and U.S. Energy Information Administration have
produced useful manuals on how to write press/news releases. The participants were asked to send such
materials (or links to them) to Per-Ake Bladh to include in the extended version of the Guide. It was also
suggested to have good and bad examples of press releases in the extended version.

24. The question of who writes the press/news releases is solved in different ways in different agencies.
They can be written by statisticians, and afterwards edited by journalists, or they can be written by
journalists in the first place. The pros and cons of both approaches should be reflected in the Guide. It was
considered important to mention in the press release a reference person whom media representatives
could contact for further information, including outside work hours. If there is an official spokesperson
for the office, which is in many cases the director, a briefing to him/her should be given by the statistician
releasing the data. The messages given by different people should be coordinated so that the statistical
office speaks with one voice.

25. It was decided to move the ‘Use of computerized statistical output in communication with
press and other media’ to Chapter V. At the same time, the topics dealing with lock-ups,
premature releases, broken embargoes, evaluating communication with journalists outside the
web, and new communication technologies for supporting contact with the media will be moved
from chapter V to chapter IV. Finally, it was agreed that this chapter could be longer than the
others, since it covers many practical and operational aspects.

26. Chapter V: Web-based dissemination to media. Colleen Blessing (U.S. Energy Efficiency
Administration) presented the revision of the chapter that she did with Marianne Zawitz (U.S. Bureau of
Justice Statistics). There is a lack of examples from NSOs on the topics covered in this chapter, but these
issues should still be mentioned, and examples collected from NSOs as soon as possible. Useful material
and country examples for this chapter can be also found in the papers considered during the discussion on
‘Use of new audio-visual, electronic and print technologies in disseminating data to the media’ of the
Work Session.
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27. 1t was decided that when discussing these issues in the Guide, the word ‘Internet’ should be replaced
with ‘web’, or ‘website’. The Guide will emphasize that dissemination via the web itself is not enough to
ensure better accessibility of statistical data. With the growing number of users, the role of intermediaries
has, in fact, increased. The move from presenting only numbers to disseminating text should be reflected
in the text.

28. The pricing of data dissemination to media is in general covered in Chapter II. However, the
questions of cost recovery of web dissemination can be considered here. David Pullinger (UK) promised
to send material on that topic to Colleen Blessing.

29. It was felt important to discuss the required skill mix for implementing web dissemination and to
mention the issue of training current staff and hiring new staff to maintain websites. Providing the
services required with the changing demand from users presents new challenges and calls for new
resources from NSOs.

30. A topic requiring further work in future is a style guide for NSO websites. It could provide
recommendations on the structural architecture and content of statistical websites. Some offices prepare
templates for their web pages so that standards are followed and all pages bear a corporate identity.
Germany and Israel will send examples to Colleen Blessing and Marianne Zawitz.

31. Concerning web customer feedback, the need was highlighted to get feedback on how the media uses
the NSO websites and exchange experiences regarding user surveys. This chapter should also address
how portals could be used for media access. If there are portals that include statistics maintained by
government or other agencies, the statistical press releases could be also made available there.

32. See para 25 above for the issues that should be moved between chapters IV and V.

33. Chapter VI: Training of journalists and statisticians. David Marder (UK) presented his suggested
structure of the chapter. This chapter was seen as a model that others could follow (style with bullet
points, positive and negative sides). The topic of ‘increasing statistical literacy’ will solely be presented
in the hypertext, and not in the short version of the Guide. The hypertext can include links to more
information on that issue, such as a website on a conference on increasing statistical literacy which is held
every three years. Giovanni Barbieri will send David Marder the link to this website.

34. Chapter VII: Media crises. LaVerne Collins (U.S. Census Bureau) presented together with her
colleagues Kenneth Meyers and Mark Tolbert the revision of chapter VII through a teleconference.

35. It was agreed that the part concerning promotion of key statistical releases should be incorporated in
Chapters III and IV dealing with organizational issues and tools respectively. In this case, the crisis
management could be extended from the present version.

36. The participants considered it desirable to have a classification of media crisis in the Guide, based on
the one presented by LaVerne Collins. Strategies for handling crises should cover also other types of
crisis that are not caused by mistakes in communicating with the media. Events such as natural disasters
might require a statistical office to address the general public through the media to explain the situation
and, if possible, to ensure that the statistical office is able to continue its work. A good example was the
presentation by the Czech Statistical Office of its response to the damage caused by the recent floods.
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37. To be able to react quickly in the event of a crisis, it is advisable to have a list of standby statements
for different types of crises that can be modified according to the situation. An example of such a list
could also be included in the Guide.

38. The occurrence of media crises can be seen as an indication that the statistical office’s practices of
communicating with the media and general public should be reviewed. For example, in Germany the
statistical office changed totally its communication strategy after a major crises during the population
census in 1987 and the same kind of crisis has not been repeated afterwards.

Session B: Methods, Policies and Techniques of Statistical Dissemination

Invited Papers by Norway (WP.8) and Italy (WP.9)
Contributed Papers by Azerbaijan (WP.10), Denmark (WP.12), Kyrgyzstan (WP.11), Russia (WP.21)
and ILO (WP.20)

39. The presentation by Norway (WP.8) focused on ‘statistical storytelling’ as an extended form of
statistical analysis, aimed at increasing the number of users/customers of statistical products and
statistical knowledge among the public. It emphasized creativity in the presentation of statistics and
relating data to people’s lives. The presentation by Italy (WP.9) dealt with statistical advocacy and
dissemination, and the need for capacity building in these areas in developing and transition countries.
The need to spread internationally good practices in statistical dissemination calls for the establishment of
a global network of statistics disseminators for the exchange of experience among colleagues worldwide.

40. The five contributed papers illustrated the different ways in which ILO and NSOs disseminate
statistical data to the public and improve working relationship with the media. In Azerbaijan (WP.10),
the process of collecting and disseminating statistics in an electronic form has been restructured to be in
line with international standards. However, the main form of dissemination is currently printed
publications. The Government of Kyrgyzstan (WP.11) has developed an information policy aimed at
establishing a single information environment which will facilitate electronic access to data by both state
bodies and the general public. The Russian Federation (WP.21) gave an overview of its wide-ranging
media campaign to support the implementation of the 2002 Population Census. The campaign was
successful in overcoming public mistrust in government institutes and resulted in a very high response
rate. In Denmark (WP.12), a new strategy has considerably increased the use of statistics in the media as
evidenced by monitoring the media coverage. The ILO paper (WP.20) elaborated on the ways in which
the organization has disseminated international labour statistics for over eighty years, and its recent
statistical Internet application (including access to the LABORSTA database).

41. The use of advanced information technology for statistics dissemination has considerably widened the
categories of users. Statistical offices are therefore looking for ways to present data in a more user-
friendly and simple way to the general public in addition to professional users. The media are seen as key
users and conveyors of information to the wider public. It is important to use different channels and
approaches to different media and for different types of data.

42. In the process of technological advancement, several important issues of dissemination might be
neglected. There is still a need for activities aimed at expanding the use of statistical data and enhancing
awareness among specific target populations such as students, manufacturers, advertisers, etc.

43. The shift of focus to electronic dissemination can initiate a transformation of the whole office and
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reviewing the way things are done. It emphasizes the need to integrate statistics and to have a topic-based
approach. For this purpose, collaboration between the different subject-matter areas, and between
statisticians, IT specialists, media specialists, etc. is important.

44, Statistical bureaus throughout the world have begun to employ an increasing number of programmers
and systems analysts, while emphasis has been placed on electronic dissemination. In some countries,
plans are discussed to discontinue printed publications altogether. However, the dissemination strategies
often focus too much on the technical aspects and do not pay enough attention to content-related aspects.

45. The demand for more statistical data and with more detail creates a challenge for statistical offices to
find ways to meet these demands. The dissemination often tends to focus on production of information
for “intelligent users”, while devoting less attention to guiding users and teaching them how to “use
information wisely”. Feed-back from customers, focus groups and surveys on the services provided by
NSOs is important to enable a better supply of information. User research can be outsourced in order to
get more objective information.

46. All countries agree on the importance of working closely with the media. The most efficient methods
for that depend largely on the local circumstances. For example, in some countries press conferences are
very popular receiving a lot of interest from the media. In other countries the press prefers more
“exclusive” means of communicating with the statistical offices. The statistical agencies also have to take
into account the competition among media. Sometimes the newspaper editors want to have the same
stories as published in other media, sometimes they are looking for specific information that is not
distributed in competing channels.

47. Participants shared positive experiences of being pro-active with the media, for example by visiting
them and proposing ideas for data that could be of interest to the general public. Experience has shown
that ready-made stories are often used by journalists. The importance of maintaining independence and
objectivity when it comes to a pro-active engagement with the media was emphasised. It is important to
find journalists interested in certain topics, which statistical offices can then target. It is also fruitful to
target the news agencies that spread the news to a wider group of journalists.

48. Participants agreed on the need to find a balance between disseminating only figures and
complementing the data with comments and analysis. Dry figures are not attractive to the general public
and the media. It is better to identify the story line (or highlight particular data) to help people understand
the world around them. However, the storytelling might be more suitable for dissemination of social data
while the experts on economic and financial data often prefer to analyse the data themselves. In finding
the balance between the facts and the context, it is important to avoid political connotation.

49. A general trend towards more use of electronic products has been observed. At the same time, there is
a consistent demand for print publications, especially for flagship publications, such as annual reports.
The media often still likes to work from paper, even in technologically well-developed countries. Also, it
seems that with spreading data dissemination on Internet, too much hope was put on users to find their
own way to the data. There are still many users who do not know how to access the information on
Internet and how to formulate requests in a way that will yield the required statistical information. The
need for guidance to users in using the website and understanding the data should not be underestimated.

50. Experience has shown that it is good to offer both electronic and paper versions, and ask people to
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choose either of these. NSOs need to focus on the differences in presentation of data in electronic and
print format to maximize the value of both presentation methods. With regard to publishing data on
Internet, archiving and documentation is an unresolved issue that needs to be discussed in the future.

Session C: Use of new audio-visual, electronic and print technologies in disseminating data to the
media.

Invited Papers by the Czech Republic (WP.13) and Italy (WP.15)
Contributed Papers by U.S Energy Information Administration (WP.14), Hungary (WP.16),
Russia (WP.17), and U.S. Bureau of Justice Satistics (WP.18).

51. The presentation by the Czech Republic (WP.13) introduced the new website of the Czech Statistical
Office. The website includes a database of frequently asked questions which allows to economize
resources needed for client support and provides a useful source of information for improving data
presentation on the Internet. The presentation by Italy (WP.15) called for cooperation between
disseminators and media professionals to increase statistical literacy and the use of statistics as a tool for
governance. Emphasis was placed on the important role of mediators: statisticians and journalists, and
their increased responsibility with the advent of the Internet in enabling access to statistical information.
The U.S. Energy Information Administration (WP.14) outlined the so-called ‘third generation’ of
issues related to websites with emphasis on user-friendliness and responsiveness to feed-back from users.
In this context, the agency has systematically conducted customer surveys on their website and developed
web standards for easy access.

52. The three contributed papers dealt with new technology and methods of data dissemination and easy
access. The paper from Hungary (WP.16) explained the Stadat system in use by the HCSO, which
consists of two main parts: a static part including ready-made tables and a dynamic part providing online
access to database. The Russian paper (WP.17) focused on the review of Goskomstat’s dissemination
strategy over the last years, and in particular the launching of a website and establishment of the
Information and Publishing Centre. The paper by U.S. Bureau of Justice Statistics (WP.18) presented
ten design guidelines for developing user-friendly statistical data access on the web.

53. It was agreed that electronic dissemination is likely to constitute the main dissemination channel in
the future, with print publications continuing but in a more supplementary form. Therefore, it is crucial
that NSOs aim at making all their data available in an electronic format possibly providing access to
databases. The electronic dissemination of figures should be supported with sufficient text to make the
data understandable to the non-expert user.

54. Participants noted that with the increasing use of electronic methods for dissemination, the focus has
shifted from dissemination problems to reception problems. With the growing number of ordinary users
more emphasis should be put on communication skills and on the use of professional communicators, e.g.
journalists. Measuring the usability of NSOs’ websites was seen as a priority in future. User-friendly
methods of navigation and search on the website become increasingly important. The glossaries of all
common concepts and words used can also be helpful. Some offices try to group the data into themes
arguing that if there is a very clear top layer, there could be no need for a glossary. Frequently Asked
Questions (FAQ) is another commonly used tool to ease user navigation. In this case, it should be done
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based on questions as users formulate them, not statisticians. It is important also to let users know when
data are not on your site.

55. The use of embargos and lock-ups was discussed. The NSOs have different methods for releasing the
market sensitive data to the press and the choice often depends on the type of data. Embargos are used
more for social data and less often for market sensitive economic and financial data. Many statistical
offices do not use embargos as it is not easy to check whether the embargo was broken. Also, choosing
the clients who can get data under an embargo can be considered a violation of the principle of equal
access to data.

56. Another possibility is a lock-up briefing in a special room where all outward communication is cut
until the time of the official release. The journalists are given detailed information and briefed by
statisticians. This facilitates correct coverage and gives the journalists time to prepare their reports, a need
that distinguishes media from other users. Lock-ups are used more for releasing financial and economic
data from big countries that have an impact on world economy. It was agreed that the topic of using
embargos and lock-ups could be further explored at a future meeting.

57. Another issue that requires special attention on the web is handling the revisions of data. Some NSOs
just replace old tables with new ones which can create a discrepancy with an earlier press release on the
same issue. Some NSOs only put the latest data and press releases on the web. If there is a major revision
to data, a special notice on the web should be published and data should always be accompanied by the
date of its last update. There should be a clear revision policy and it is advisable to post it on the website.

58. The need to target better the different users was discussed. Some statistical offices plan to set up
portals for different users. The media can be reached via virtual press rooms on the Web. The press-rooms
require contact possibility outside working hours. Some privileges can be attached to the press-rooms
(e.g. free material, data under embargo, etc.) to make them attractive to the media. This topic could be
further explored in future.

59. There was general agreement that better methods are needed for monitoring to what extent and how
media is using the NSO websites. Currently it is not done in a systematic way but some information can
be retrieved from other customer feedback (phone calls, discussions etc). It requires a special effort to
get to know who are the users on Internet, and it is even more complicated when the focus is on a specific
target group like the media. This is another topic that merits attention in future.

60. Using electronic methods makes dissemination more timely. It was noted that the timing of print and
electronic publications should be coordinated and the electronic release should not be held up when the
paper publication is not ready. Dynamic access to the database can be an efficient tool to disseminate data
outside official working hours. In this case, the problem of ensuring 24-hour customer support should be
solved.

Session D: Future work

61. Finalizing the publication Communicating with the media: a guide for statistical organizations. It
was decided to set up a Task Force to finalize the Guide. The Task Force would, to a great extent, consist
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of the people who worked on revising the draft. The following persons volunteered to participate in the
Task Force: Victoria Crompton (Statistics Canada), Angela Schaff (Federal Statistical Office of
Germany), Yael Nathan (CBS Israel), Marc Debusschere (Statistics Belgium), Per-Ake Bladh (Statistics
Sweden), Colleen Blessing (U.S. Energy Information Administration), Marianne Zawitz (U.S. Bureau of
Justice Statistics), David Marder (Office for National Statistics, U.K.), Laszlo Holka (Central Statistical
Office of Hungary), and LaVerne Collins (U.S. Census Bureau).

62. The Task Force will communicate by e-mails and teleconferences, so no travel is anticipated. It is
planned to finalize the text for the short version by the end of November (except for Chapter III for which
the deadline is end of December). All Chapters will then be sent to Colleen Blessing for final editing with
a deadline for the edited version at end of January. After that, the material will be sent to the Task Force
for final comments before publishing.

63. It is planned to hold a teleconference of the Task Force in January to discuss in more detail how the
extended version of the Guide (hyptertext) will be organized. The version 1.0 is expected to be finalized
and made available on the UNECE Statistical Division’s website by the end of March. This version can
be later amended and updated to reflect the changing practices of statistical offices media relations.

64. The statistical offices that did not yet check whether the examples from their countries are valid can
do so after the meeting and send their updates to the secretariat (tiina.luige@unece.org).

65. Statistical output for dissemination to information media. A Steering Group was formed to think
about possible future outputs of this group and the ways to prepare these outputs. The following persons
volunteered to participate in the Steering Group: Victoria Crompton (Statistics Canada), David Marder
(ONS, U.K.), Yael Nathan (CBS Israel), Andrei Maslianenko (State Committee of the Russian Federation
on Statistics), Angela Schaff (Federal Statistical Office of Germany), Jan Tucek (Czech Statistical
Office), Audrone Miskiniene (Statistics Lithuania). It was considered desirable to have a representative
from the United States also participating in the Steering Group, but the person has yet to be designated.

66. Several topics that would require further research were identified during the meeting and the
consideration of the draft Guide. The Steering Group can keep these issues in mind when thinking about
the future work of the group. These topics are:

- relations between media services and the back-office;

- dealing with authorities, independence of statistics and the role of the media in that;
- choosing between different data types, formats and their dissemination strategies;

- special needs of journalists;

- style guides for NSO websites;

- monitoring media use of statistics and statistical websites, user surveys;

- website usability;

- portals (statistical and others, gaining interest of press through portals);

- press rooms on the web;

- archiving and documentation of information resources on Internet.
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67. The Work Session was informed about a proposal by Statistics Norway and Statistics Canada,
supported by Statistics Sweden, to discuss the dissemination of statistical commentary: using words to
explain the numbers. The meeting recommended that a Steering Group be set up to prepare a proposal
for the organization of such a meeting. Representatives from the following countries volunteered to
participate in this work: Canada, Denmark, Hungary, Italy, Norway, Romania, Russian Federation,
Sweden, Switzerland and United Kingdom.



